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Topics  of presentation
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• Overview of status of coconut production and marketing in Thailand

• Present of 5 coconut processing companies

• Coconut products

• Technology of processing 

• Export markets 

• Trend of coconut products in the future

• Conclusion
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source: https://production.doae.go.th/service/site/index
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Source: data 2016-2019 from http://www.oae.go.th

data 2020-2021 from https://production.doae.go.th/service/site/index

Planted area, Harvested area and 

Production of Coconut in 2016-2022 
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source: https://production.doae.go.th/service/site/index

Households of Coconut Farmers

2015-2022
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source: https://production.doae.go.th/service/site/index
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source:https://production.doae.go.th/service/site/index
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Destination Countries of Coconut Products
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Import Coconut Products in 2021
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Exports of coconut products



Source: https://www.customs.go.th/
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Source : Customs Department, Thailand www.customs.go.th
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Consumption need of coconut in Thailand
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Volume (tons) 2018 2019 2020 2021 2022*

Consumption needs 1,388,330 1,520,904 1,313,000 1,269,214 1,260,507

production 892,766 852,904 865,545 917,606 969,217

Added quantity 427,132 618,154 447,455 351,608 291,290

Import quantity 210,390 179,706 357,050 196,347 108,770 
(Jan.-Jun.)

Differences 216,742 438,448 90,405 155,261 182,520

Source: Thai Food Processors Association61%Export, 39% domestics



Representative of 5 coconut 
processing Companies

• Theppadungporn Coconut :coconut milk, water, etc.

• Vara Food & Drink  : coconut water

• Tropicana Oil :coconut oil (VCO, cooking oil) cosmetics

• Agri Life (Earth Born) : coconut oil (VCO, cooking oil), sugar, cider

• Ketvanich : cooking oil
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Theppadungporn Coconut Company
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Theppadungporn Coconut

• Technology of Processing: Pasteurization, Sterilization in Retort, 

UHT

• Trade and Market: in 2022, 80% export, 20% domestics

• Products for export: Coconut milk (Can, UHT, powder), VCO, 

coconut water (Can, UHT, PP), Sweeten condened coconut milk, 

evaporated coconut milk

• Export  country : USA, Canada, EU, Middle East, China, Japan, 

Korea, ASEAN, Australia, Etc. 



Vara Food & Drink
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Vara Food & Drink 

• Technology of Processing : Canning Lines & Sterilization Process

• Trade and Market : in 2022,  70% export, 30% domestics

• Export country : USA, Canada, EU, Middle East, China, Japan, 

Korea, ASEAN, Australia, New Zealand, Pacific Island
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Tropicana Oil
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➢ THAILAND MARKET

OUR DISTRIBUTION CHANEL
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➢ INTERNATIONAL MARKET

OUR DISTRIBUTION CHANEL
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1.8 M view 

287.8K like

626 share

514 comment

14.2 K view 

1049 like

14 share

12 comment

1.5 M view 

190.8K like

3158 share

635 comment

233.7K view 

30.9K like

80 share

144 comment

OUR MARKETING ACTIVITY

➢ ONLINE COMMUNICATION

-Inf luencer  market ing 

-PR on in -hose soc ia l  media 

-Seasonal  promot ion (11.11) 

-Onl ine adver t i s ing 

-SEO/SEM

➢ OFFLINE COMMUNICATION

-Radio spot 

-Booth act iv i ty

- Ins tore promot ion 

-Market ing mater ia l  for  cus tomer
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Agri Life/ 

Earth Born
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Agri Life/ Earth Born

• Organic Products: VCO,MCT oil,  Cooking Oil, vinegar, 

aminos, protein powder, whey

• Technology of Processing : Centrifugation for VCO

• Trade and Market : 70% export, 30% domestics

• Export country : Denmark, Middle East, Japan, Hong Kong, 

Taiwan , ASEAN, Russia, Australia
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Organic Coconut Farm , certify by International agency 
640 Ha, in Samut Songkram, Ratchaburi, Petchburi and Chumphon
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Key Visual Elements :
➢ Organic & Sustainable
➢ Reliable
➢ Innovative
➢ Accessible
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International Market
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Covid 19 Pandemic => Online platform 
- facebook.com/agrilife
- Shopee, Lazada
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Katvanich Industry   
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Katvanich Industry

• Technology of processing: RBD

• Trade and Market: almost 

export, few for domestics 

• Products: Coconut Coking Oil

• Export country : Middle East
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Products from aromatic /young coconuts



Certification of Coconut Products
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Impact of Outbreak of Covid 19 Pandermic

on coconut sector
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• Container shortage

• Sea port Congestion

• Consumer Demand weaken

• Cost of production increase 



Trend of Coconut Industry in the Future

• Purchasing power is declining due to high oil price as 

result of war in Ukraine

• Economic Recession is on now.

• Consumers’ demand for exotic food like coconut 

products, particularly comparing with local supply food 

& Beverage of each countries.

• Innovation for noble products for more health benefit

• BCG for sustainability and zero waste
42



BCG MODEL 

ZERO WASTE PROJECT

We offer a range of products made from virgin, 

cold-pressed, organic coconut oil.

Our manufacturing process prioritizes quality, 

environment, famers, local communities, customers, 

and other relevant stakeholders. 

This signifies our brand vision “Growing Together” 

– we are determined to grow sustainably together 

with all of our stakeholders.
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Added value for waste

• 2nd grade unrefined coconut oil

3rd grade expeller pressed coconut oil
 USDA Organic Soap Bar
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Value added  for waste



Value added from “Waste”

R&D from Coconut whey

100% vegan/
dairy free/soy free to

Cocogurt
&

Coconut Cider Vinegar
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Promotion & Exhibition
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International Exhibition 

Malaysia Hong Kong
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Conclusion

• Thailand have many various of coconut products, mainly coconut milk, coconut 

water (mature, young and aromatic) VCO, etc.

• Most of processing factories with high technology and International and 

National Certification.

• Production has 61% for export, 39% for domestics.

• Problem: cost of production increase, not enough coconuts to supply industry.

• Export market to all around the world: mainly USA, EU, China, Middle East, 

Australia, Asia.

• Trend of trade and market in the future using less labor, R&D innovation for 

novel products, more health benefit products, BCG model.



Contact 

persons/

website 

• Peyanoot Naka: CDCOT : peyanoot2@gmail.com

• Theppadungporn Coconut : www.tcc-chaokoh.com

• Vara Food& Drink : sales@varafood.com

• Tropicana Oil : info@tropicanaoil.com

• Agri Life/Earth Born: info@agrilife.co.th

• Katvanich Industry : sales@kc.co.th49
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